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Analysis of Graphic Symbol in Hospital Visual Identity Design

YANG Ming—lang, WAN Zi—wei

(Nanchang University, Nanchang 330031, China)

Abstract: From forging a visual system which fit hospital position itself, it analyzed the principle, methods and
characters of graphic symbols application, and static and static and dynamic symbol in design application, expounded the
important role of graphic symbol in hospital visual identity design theoretically. And it made the analysis and research
through illustration of visual andperception interaction of change "visual-state beauty" and "know-spirit experience",
and the application of elements of national culture, natural elements in graphic symbol. Therefore, open up a new thought
for hospital visual identity design. The use of this principle provide a more convenient way for that strengthen the
communication between patient and doctor and thoroughly get rid of the publics’ poor knowledge of hospital tradition.
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Fig.1 Nurse station identification
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Fig.2 Meitian hospital orientation identification
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Fig.4 Dynamic rolling electronic screen
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Fig.5 Russia oral dentistry website logo
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TR S MZ TR, NREERE LLEEEERA
EEEINAL, BREF PSR 2RI, Z
ARINRIUHER T B, JHFHRR, B2
NWERFF SRy BEROANSBERNBAE MR
=, VBB EBLZEEENMEMN R ZRITTS
DER I AN INERASIARNTER, BINTIRANE
TPRAN BRI MR BT SHIEE,
32 RERSLTREVZA
RECEPHSEARBENECREX M —
TARBEBNAR , EEIRSER UIRE, MELSTTIXIBE S
PERMBS YA LISt  REE S BREND,
FREE T REREXNENRERIR, R
NFAIY AL BNANE . HERKEITR
SRTPERENPEE, ZHSPEEREAE
AEE TR REESRIIORBIRITE, 8BRS
EIRMB N ERNERRE L —, BERERS
MIRBECRREEN, (DAERN R SHER
CRRU WINREPEE, WE 7, inSERIT
NSIMETHER, REAI T PERKSES, B
NI TEHE, SESHIMMITERNE; HEEFP
B, REYMENEEX —aZBREN TR SR A —
EREE LA 5 ZEB0 D O (P EE GaffR ey
RIE, BZERIRGETENRAMEAR, WREZR
TP ERREBY SRS AR EIIMERSIIE , X
BRI B RNESREEPEIENHEETY
CRRIIBR , M BB IS AT P EEBYINEE , (RIATPE



24 =

{25 T PACKAGING ENGINEERING Vol. 34 No.12 2013-06

=

K7 s vh RS

Fig.7 Hanyuan Tang of traditional Chinese medicine logo
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Fig.8 Tokyo Matsumoto children's dental clinic
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