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The Dynamic Expression of Static Plane Graphic on Screen

CHEN Hang—-ping', FENG Xue—wei’

(1.Wuchang University of Technology, Wuhan 430223, China; 2. Hubei Institute of Fine Acts, Wuhan 430000, China)
Abstract: In order to provide effective guidance to inherit and develop the connotation and denotation of plane graphic
language, based on the traditional static plane graphic form as the foundation, the dynamic expression in digital media in
the screen after the spread of form features as the research direction, it discussed value, significance and role of the plane
figure on the screens of dynamic express design. On this basis, combined with plane graphics class video advertising case

application analysis, it developed a high energy and low energy consumption video advertising production methods.
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Research proved that the value and meaning.
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Fig.1 DHL express advertisement
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Fig.2 Trium public service advertisement
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