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Extended Design of the Film and Television Animation in the Field of New
Media Art

LI Xiao—shan

(Beijing Technology and Business University, Beijing 100048, China)

Abstract: Through study on the design goals of traditional media animation in the field of new media, combined with
specific examples of new media product extension, it proposed the associated type of between film and television
animation and new media product extension: the circumstances are associated with interactive books; the epitaxial
associated with digital games; and the real-time interaction with the Blue—ray Disc association; summarized based on
the design elements of the new media surrounding production of the animation film as well as the TV show, including the

extension and adaptation of the animated original plot design, interactive way of innovative design. It explored animation

new media surrounding the future direction of product development and interactive trends.
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Fig.1 A new—media e—book "The Adventures of Tintin"
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Fig.2 Game applications "Cars2 App Mates"
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Fig.3 "Second Screen" of disney film "The Line King"
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