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Research on the Effects of Third Sister Liu Culture” on Guilin Tourism Pro-
duct Design

MU Rong—bing, DENG Yi-lin

(Guangxi Normal University, Guilin 541100, China)

Abstract: It analyzed the spirituality, cultural, nationality of Third Sister Liu’ s human element, and combined with the
development conditions of Guilin existing tourism products, discussed the value of Third Sister Liu cultural in the Guilin
tourism product design, future analyzed the feasibility of Third Sister Liu" s characteristics’ tourism products from the
view of improving the quality of tourism products, proposed Third Sister Liu cultural as the basis of Guilin development
urban tourism industry lay a kind of spiritual pillar position in tourism products research; then through improved
innovative design and now popular cartoon approach to strengthen the reasonablenes of the extension forperipheral
products.
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Fig.1 Bamboo tube of wine
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Fig.2 Lacoste’ s straw shoes
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