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Innovation and Application of Traditional Chinese Auspicious Patterns from
the Perspective of Cultural Creativity

HU Zhen—jiang

(Nanyang Normal University, Nanyang 473061, China)

Abstract: It analyzed the formation, development and symbolic means of traditional Chinese auspicious patterns. It
discussed several issues of principle of auspicious patterns innovative, and then analyzed the innovative ways of
traditional auspicious patterns in modern design, proposed the inheritance and innovative of auspicious patterns in all

kinds of fields from the perspective cultural innovative, and pointed out that the use of the innovation key lies not only in

appearance, but also to focus on the traditional pattern behalf of the charm.
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