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Study on the Esthetic Features and Design Development of Shanghai Tradi-
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Abstract: Based on the history and development status of Jinshan farmers’ paintings, it discussed the esthetic features
of Jinshan farmers’ paintings from four aspects of color composition, composition form, form feature and expression
technique. On the basis of that, it proposed some routes of design and development of Jinshan farmers’ paintings from

decorative, functional and redevelopment with the background of modern design and industry development. Finally it

made the consideration and prospects of Jinshan farmers’ paintings and proposed some reference resources.
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Fig.1 The color of Jinshan farmers' painting
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Fig.2 The composition of Jinshan farmers' painting
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Fig.3 The modeling of Jinshan farmers' painting
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Fig.4 The presentation techniques of Jinshan farmers' painting
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Fig.5 Decorative porcelain plate design
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Fig.6  Mobile phone shell design
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Fig.7 Insole design and scent bag design
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