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Website Style Design of Online Store

YU Lu—lu

(Zhengzhou University, Zhengzhou 450001, China)

Abstract: Based on the inspiration that online shopping is becoming more and more common, it illustrated how to make
positioning analysis on the styles of online stores when design the websites of online stores, and how to reasonably
integrate unique visual elements that online stores possess, so as to attract the consumers’ attention and achieve
promotional goals. It analyzed the design styles of some famous shopping websites and discussed their category lists,

shopping step icons, commercial advertisements, as well as some typically used design methods, .such as picture

17

previews of commodities.
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Fig.1 Category list in Taobao website
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Fig.2 Product list in Jumei website
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Fig.3  Product catalogue list of Jingdong mall
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