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Tourism Products Design Based on the Psychology of Culture Need

GAO Hui

(Xiangtan University, Xiangtan 411105, China)

Abstract: On the basis of the current situation of tourism products and the transformation of consumption model, it
analyzed the psychology of culture need of modern people, and put forward that tourism products’ culture quality was
connatural. Through actual design cases study, it analyzed the culture expression ways of tourism products design, then

went a step further, suggested that through the design thought ways such as sustainability design and humanization

design, combined the modern innovative idea, insisted on the culture trend of tourism products design.
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Figl The Great Wall tourism products
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Fig.2 "The Happy World Expo" knockdown tableware
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Fig.3 The Lushan Mountain tea sets design
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