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Research on the Product Design Reification Form Based on Semiotics Reifi-
cation
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Abstract: Based on semiotics reification theory, semiotics carrier was degraded thing after losing meaning, it discussed
and summarized the transformative meaning of product design semiotics carrier. Using the analogy analysis method, the

product design reification forms were classified. Based on researching on the reification process, a new product design

way to think and evaluation basis were established.
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