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Functions of Packaging Design for Building the Brand of "Weisao Fancy
Steamed Bread" in Wenxi County

LILi

(Yuncheng University, Yuncheng 044000, China)

Abstract: It discussed the packaging design characteristics of "Weisao Fancy Steamed Bread" in Wenxi County, based
on the attribute and regional cultural feature of the products, explored the visual design elements in Hedong culture which
formed series of packaging design of the products. It analyzed the functions of packaging design to convey the brand
promise, make a link between the customers and the product, o magnify the products characteristics, widen the gap

between native and the products of other brands, and to show the function of enterprise culture and nature to build the

brand.

Key words: packaging design; Weisao Fancy Steamed Bread; brand building; function
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Fig.1 Weisao Fancy Steamed Bread
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Fig.2 Weisao Fancy Steamed Bread packaging box
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Fig.3 Serialization packaging bag of Weisao Fancy Steamed Bread
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