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Exploring the Design Elements of Internet Advertisement

SHI Yan

(Zhengzhou University, Zhengzhou 450001, China)

Abstract: It analyzed internet advertisement as a kind of comprehensive art form in modern commercial society with its
unique characteristics and distinct advantages. Then it discussed in detail the internet advertisement from the four aspects
of graphics, text, color and animation. Also it presented as a new form of media the internet advertisement would

definitely be integrated into all aspects of daily life, and was better than other traditional form of advertisement, its

important status and significant value would become more and more prominent.
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Fig.1 Internet advertisement of MacDonald
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Fig.2 Internet advertisement of Coca Cola
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Fig.3 Internet advertisement of household electrical appliances
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Fig.4 Internet advertisement of cosmetic
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