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Analysis of Packaging Design of Ceramic Products from the Perspective of

Marketing

DUAN Yong

(Zhengzhou University of Light Industry, Zhengzhou 450000, China)

Abstract: It analyzed the importance of functional role of packaging design in today’s society, discussed ceramic
products favorably on the packaging, which was difficult to produce a strong visual impact on product sales. Further it
analyzed the design of modern ceramics and packaging mismatch between product sales would have a significant impact.
From a marketing point of view, it put forward from marketing perspective analyzed the packaging design of ceramic
products, cleared the functional role of packaging, grasped the basic principles of packaging, and designed the packaging
design consistent with the product.
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