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Regional Image Recognition System Construction Based on the Cultural Ori-
entation

REN Jun

(Zhengzhou Institute of Aeronautical Industry Management, Zhengzhou 450015, China)

Abstract: Through discussing the relationship between the culture and the regional image, it analyzed the cultural
positioning of the meaning and to enhance the role of the regional image. It discussed the regional image recognition
system of the construction principles and methods, regarding that the regional image recognition system should be in
combined with regional culture characteristics, to visual image recognition as the foundation, combined with concept and
behavior identity, through visible visual symbol, foreign communication area image.
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Fig.2 Shanghai city scenery
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Fig.3 Enterprise image recognition system structure
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Fig.4 Regional image system structure
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Fig.5 The structure of regional image recognition system
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