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Discussion on Heterogeneity Guiding System in Visual Transformation
HUANG Li-ya

(Sichuan University of Science and Engineering, Zigong 643000, China)

Abstract: With the application of visual psychology principles, it provided a systematic analysis and research on visual
design forms by means of image heterogeneity guiding, color heterogeneity guiding, and texture heterogeneity guiding,
which all focus on information instructions and communications. it revealed that the application of diversified means of

visual guiding could not only help the specific functional fulfillment of visual design practice, but also contributed to
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theoretical study on visual design or educational conduct as an efficient visual psychology method.

Key words: image heterogeneity guiding; color heterogeneity guiding; texture heterogeneity guiding

AXER TR, RITECHEIES . UERE.
BR WBENSIUFETZONIRE, EBNEN S
SSHIEEATSERIERA , MMAIFRITEGHVE T
TRV, NS BRI B, B mRite
WA BRI R D BBV ERRIE , EPniER
SRNEBRLZH+NER T BNES, BIELR
TFBAESH—TRITTN. R UEBZSENER,
E ] FRAOANR TR TNIE &
BERASHSX, 2RI ER 28 8 IEHHR
05, ERRREAE R, FRESIR BN S AR
ENSIEEETIN

1 SERESIR

=R ERERISESAHTS MR
B=MIT, EB—IPNENEL, IIRRENES. &
ANBIPFTNRIT S , BURESPRZRES NS
SES. BEXPERNETERINRBABKXA

ks BHA: 2013-02-17

BB, FS ANRRNLNHER , MTS NS
RFFAHRE I XPURAINES EFRYZHRITIN
18, BERRE 2cAT &I, BiThE
ZRENGHTAL—. BRERINENE—PHE
2 BEARERBRIR<E THERABNRIA
P, ERZXINUBEEN BRI —IPEIN, MEN
S—ERX NEREEMTEEZRN LBFE,
BAEERAZNNBEREAIBT. WEHE
HEBVES, RIMEIRITE Z BERIENER Mt
HONIIES , EXEI DS 0EE, tHey"Ucc" il
HHERR . REBSEERBR. "FIRBRAY. X
7 RRAIE, NERREN . BRRE BEER
SFE, BLHUEHNBEEMERITIVERSZ, BH
RBEWLIE DT, EWIRIE SR 5 ERBIA
B, L TERRIE N .

AR RAER MBI R IE E B2 B W IR
SR EMEFIRBRMESIR. A—HRIHERP, £
ZEP (AN RIBEERZITHNERSROE

VEZ I BRI (1960—) , 2, VU TN, DU )13 T2 B Rz, 2 B R 2R BT T I B RIS



22 =

{25 1A PACKAGING ENGINEERING Vol. 34 No.16 2013-08

%o BUTERE—IRMEEEINEEZRER RITBL
PR TR, AREEZRP (AN £
781, PRANLRESIEMIPoINEIITEA,
BEHIBENRNNEBNRIEFER", ITHREXA
BUN 4195555 I N BEERRIE FERANEE S
BiY. —EAEANESESZNIEERE . WNES
BNEE, a—RE N ELRAEESEERNE
BB, _EHEAESSZRUNEERE, BV
HABNEH S Z oA MREARNERNETE
WEIWE . =BREPIMEBZERIETBTZM
NEZRE, WU S BRRITPXARESEN
TERP, XFEPIMNERZERES , £ —ip
%, CSEMEE ERPN) W, iR ES
BRMAE—RIER, UEEESURANSS
BNEEEE, BESNREEERPEEEDEIY
PISER, ARREBRANEEM—EREEE
2 AEEREENEBELEENNRETZMAE
2, mEWESEARESEN. MRITHPARE
IT2ERNEEZRENEORITZNENR, R2
TERPIESHRRMERREE, i ERERR
MFRo

2 BRERRIESIR

BRIEANZBIESINER, MELIL.JRL
BRRNEF , BEMSXREKIAINEYBERE, K
HmEESREWINEBET K. BXFREERTE
Broverrel. e HEDBNWLRENER
LSS IRIREIRNERMN , 2 TP E 2R
BHEL—o RITPINIIESER, & ER”
3, MIIREEZNLEAIRBRITITAT SR 8Y
" MRERBEININESHKH T, HFTE
EARNABSSRITINERITPERRIEGIERE
RN EER , THENEE SRR
RIS, SAREHNEEIERLIPAHT - B
1% - “WRIMBEARIA I HE BB R BIAMER , ABA
IMBVINERAFTEZER IR, B, WRIRAEEME
BEX RS HONESERAER, BBATT
NEHEIREF AR MRNIBCAERIT ARG
IR B RIS HIARES, MARIORRNY , BREEIT#
WTRLBERR RIS "X TE D1 BIE R BNIC R EM

P2 INZ AL 2 ThEEH T, BENTER
TR TAMEPREANKINES , © BF— P TER
EXEIIEATAS—PTTRNEE KRB, B
—BZEFTEPRALER, MOEW I —EITER
BRI, EIINE EB R, 85 £ eI
WIS, ERE 5T AR, XS EREE
BYIDEE. AABEREES I A IR EBI T S BRFD
INEBERAE™ AW AEBREIKEeX =R,
RGN ERFER L —,

MNeXZHes. eE BHEHRENIRYA
BILIE AN EIBVRIEL, W R B REARE,
XM S 2R 2RISR —BMeReEl
PN EZRPIKEXRRIT. 2EERXIR
AFHIE, BB BRI R R EN 5503
Mo BN —RIzAR RN AR, WHERM
P—RIAVA e, MEZENEERT. _BME¥
NeENLPANEBERPIKREXRMRIE. 2X8
EEREEENA I EENGINE, BRI
SHEemDH, EERIRA, Wemil , oI
. e sEERt. TR EBRPE
FRARKRENHR, ISR NRE AR X
MEXNEBERLENNE. —EMNEEIREN
PN EZERPI KRB RRIT. BERISSIPM
ENAOHEBREE ., BTSHPEeMAENRE Y E
X5, FEREaVRERS. WP LHNE, &R
BHRENEMN, XS RR, SRR, £BXRR
MSHEZED, BERerles. eE BHENF
BREGREEH, LKA EIRE E2RPHEN, 1ILe¥
RABN LSO

BEYERMEeX, BNENEE. &R
‘BraESBEENEAE, BATREEE, BLUER
BERNERHTEREEWNE, LUARIE—IRREES
TEERVERIE,

3 MERHEMERIR

NIZRIERIERENARLIESH , RIS S
Q56 SIEAY RS LBHSIRE L, BRIAANNE
TMRELOBHIENRSZ . TR MRoEE
RTTEIM =S RRH ST R, —fRKis,
FIESRESYABL, NRITHRIRERMNS , S5



AL EPE RS Y SR vk R

m 23

IBSRBEERARNY, E—HEEE/IMRBERIZI
MEAIPTRS , S—HEUAIEEI 7oH L2
FR, CISHONIERS , AR R AENLZF
AT ESIPNTBNIRAER , RIS E S8
IMEGEIE T .

N ERRBE PO, N S ERRE &
ANSENHEGEIRNSEMN. RREMNESHIE
MRSES ANEIER I NERSHE O SEH" l
BEEMEBASENR I L L2 SRR SIR58Y
FRELTESHS RO ERNIRMIE, BRI E
EEEGEETAEL—o

—BNASENMRESEZEPHNIERR
Mo EDRIBTEEREVSIPATR, W B R [EE IR
B K P ES  FET AR A RZBR T,
%5 BR. RS E— MR HEEESRERERT
IR K, B G 2 f 0T 2 fP L EB9 R, 8
N—ENTENLES, BHEFSIPRM N
M, R BE— RN, SMBFREM R 476
MRPBRREEICH, ERPEXRRRFE, 81l
AR, BEEXLNIBERIAROE R E
NG ESFHRUR LM B LB ERS X
AERWATSREONILRLT] o WEDRIPEIER
G, BRE RSB HBNERE I
F,EBELTERRCHEREAR, XPHIERR
M E 2RI MBIV PE Do 2N AEI
RN I LZ 5 EREHTIRERRIE. W
B L2 PR ABHOMRENR] , ARHEREIMESB DS LI
E0LIEB0 , FHEEDRISES CEIRPBETRE , fEiR =
SANEENR, B RMIER, BRI .
MRBREMOIFEERHE, BRFHUR, ZTRIE
Z2EF . BEINSBBAY LU T B B
RS IERUIANME,

AR RARRINS X, FIERRESIREH
PIEREWIRNE D5 RITBRITIVE TSR
PIERRMESRIMEGRNERE RS —2 ARBER
BENEAE, STMERERERBEEER, AER
BE—8. SANRE—HFoaby, WRMZSETE
ERE—EP L, s se RIS = R A5,
SR EGREBINERIGR . XiPERHE SR
ERAMNRSEMERRBNEENLES AKX,
RNRE J<BEYA JDE , FIERRMEZSE

HEENERR , Fi—R, MR B LER
YT SHIR, B2 E R EENIREEER.

4 4513

SO s RAEEERITE, BIRITS AL
TSR P AR SR TR METER
PESIR BEERESIR N IERRESIR=08%
Mot TRV, BEI &I HEGPE
DR, S EEZEPEERERIN P, S
HREREVER . 1sARRIEHARSIIRITIAN
XYLDIMELT, FIARIERRTBIBRUT .

S LAk :
(1] ZUEAFEEIZII8 N K4, 2004, 24(6) - 90.
LUO Mei.See the Paradox Graphics[J].Journal of Soochom
University, 2004 ,24(6) : 90.
[2] 2w BT A RO )] A% TR,
2008,29(2) :155.
LI Chun-lei, YONG Lei.Vagueness of the Visual Transmis—
sion in Advertisement Design[J].Packaging Engineering,
2008,29(2): 155.
[3] WA, RIEMALGE LRI & e AR Bt b i B
FE[I) AL T, 2012,33(24) 7.
HU Zuo-ying, QIU De-yan.The Applied Research of Tradi-
tional Art "Line" in Package Design[]].Packaging Engineer—
ing,2012,33(24).7.
[4] 298 T - DL e 2SR M AL 5, R A s R RS
JRZF] L1999
JOHANNES E.Art of Color[M].DU Ding—yu, Translate.Bei—
jing: World Publishing Corporation, 1999.
[5] SRRV AL R N 203 A5 )] 6228 TR, 2009, 30
(11):225.
ZHANG Tian—tao.Influence of Packaging Colors on Consump—
tion Psychology[J].Packaging Engineering,2009,30(11) :225.
[6] ZIH, R AATTRAECRBOT PN AN @5 TR,
2012,33(24):14.
LI Juan, WU Lei.The Application of Natural Elements on
Package Design[J]. Packaging Engineering,2012,33(24): 14.
(71 #5ar R R BB AL R[] 0% T, 2012,
33(24):25.
YANG Zi-qi.On the Elements of Formal Beauty in
Commercial Exhibition Design[J].Packaging Engineering,
2012,33(24):25.



