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Analysis of the Tradition and Modernity in Graphical Chinese Character

FU Xiao—long, SHI Jing, ZHAO Yuan

(Nanchang University, Nanchang 330031, China)

Abstract: With Chinese characters design development process as the enlightenment, it analyzed the contemporary
graphic Chinese characters with the design style, especially two styles of Chinese characters on behalf of historical
tradition and filled with fresh modern in graphic, discussed the difference and unity of the traditional and modern type.
Based on this, it explained the tradition and modernity whether can be permeated and contact each other from the aspects
of process, aim, object, and skills, to explore how to create both the traditional and modern graphic works of Chinese
characters.
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Fig.1 Chinese characters evolution
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