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Analysis of the Connotation and Functionality of Urban Furniture

KUANG Fu—chun, WU Zhi—hui

(College of Furniture and Industrial Design, Nanjing Forestry University, Nanjing 210037, China)

Abstract: Starting from the connotation of urban furniture, combined with relevant research data and design examples,
it expounded the product’ s value from urban furniture and outdoor activities, urban furniture and the needs of user

behavior, urban furniture and public space, urban furniture and social culture. Finally, it proposed the deep meaning of
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urban furniture’ s functions.
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Fig.1 Organization and division space of urban furniture
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Fig.2 Urban furniture matching to the space’ s atmosphere
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Fig.1 Theme images of Shijiazhuang souvenirs
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