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Study on the Effects of the Bank Logo Design on the Brand Value Promotion
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Abstract: Through the analysis of the bank logo, it pointed out the characteristics elements and contents of the bank

logo design, explored the function of the bank logo design from the perspectives of the shaping, spreading and promoting

of the bank brand, as well as the promotion of the brand competitiveness.
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Fig.1 Logo of the four major state—owned commercial banks
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Fig.2 Logo of Chongqing Rural Commercial Bank
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