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Role of Visual Communication’s Role in Product Packaging

LIU Ke—ke
( Zhengzhou Normal University, Zhengzhou 450000, China)

Abstract: It analyzed the importance of visual communication in product packaging. Combined with the actual packing

case, from the major aspects of color and space, it discussed the role of vision on the product packaging. Based on it, it

proposed the effects of pattern and artistic conception etc. Other forms on products of visual communication.
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K1 True Lemon H:71f1%%

Fig.1 True Lemon juice packaging

K12 Wheat Thins §f 125
Fig.2 Wheat Thins crackers packaging
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Fig.3 White with black packaging
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K4 ZFikfus
Fig.4 Fanta packaging
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K5 IncasetyXt
Fig.5 Incase packaging
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