W R s T

m115

gxmpL # LR PR Is HIESE

W F

CHIFWINAT B, KD 410205)

WE: Aoeahi et AT OERT 5280 X 4, P08 P48 2 KO8R L &7
Ko RETHLBENETHROELWEABZABX , EEHROER AL KB RE, RREELEET M
A — AR T T SR b4 Aeifid
KR 58L& SRR E AR
RESES: TB482  CEARIAT: A XEHS: 1001-3563(2013)16-0115-04

Research on the Use of the Painting Elements in Packaging Design
YANG Yu

(Hunan International Economics University, Changsha 410205, China)
Abstract: Based on the analysis of the painting features, it elaborated the relationship between packaging design and
painting, and explored the use and development of the painting art in packaging design. It proposed various use forms of

painting used in the packaging of merchandise, made merchandise packaging more artistic and times, maximally

highlighted the brand personality, to further promote the sales and distribution of merchandise.
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Fig.1 Packaging background of Song liquid food wine
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Fig.2 Packaging of watercolor form
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Fig.3 Packaging of painting forms
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Fig.4 Packaging of color pen form
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Fig.5 Realistic induction
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Fig.6 Planarity induction
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