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Research on User Experience Design for the Relic and Museum Tourism
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Abstract: Taking the museums in Chengdu as object, it made user research method applied in User Experience Design
(UXD) field for the Relic and Museum Tourism research. Focus on the experience and feeling of users including visitor
and traveler, it discovered and dug out the obvious and potential tourism demands to promote tourism experience and
satisfaction of relic and museum tourism.
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Tab.1 Survey of user needs in the process of Relic & Museum Tourism
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