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Packaging Design of Chocolate Products under the Age of Position

LIANG Ya—-ming

(Henan University of Science and Technology, Luoyang 471003, China)

Abstract: Starting from the main consumer of chocolate, it analyzed the chocolate products and packaging design

positioning. And it pointed out that in the premise of satisfying different positioning, consumer interaction with

packaging, packaging recycling, character and theme packaging design is a new trend of packaging design of the modern

chocolate.
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Fig.3 Chocolate filler packaging
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