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Fashionable Design of Furniture
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Abstract: Based on the analysis of the aesthetic demand of the new community of consumption which desire for fashion

and personality, it investigated the necessity of the fashionable design of furniture. To achieve the personalized and

creative design of furniture, a method including the fashion of materials, model constructions, colors and processes has

been proposed. This method could attract the consumers, adapt to market changes and promote the development of the

furniture industry through satisfy the pursuit of the consumers for fashion and personality.
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Fig.1 The development of the aesthetic demand of consumption
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Fiz.2 Fashionable desien of the materials of furniture
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Fig.3 Fashionable design of the model constructions of furniture
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Fig.4 Fashionable design of the colors for furniture
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Fig.5 Fashionable design of the manufacture processes of furniture
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