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Analysis of Tactual Design of iPhone
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Abstract: iPhone has been taken as an example and analyzed from three perspectives, including humanism, emotional
experience and human—computer interaction, and through some examples the full interpretation of tactile design in
intelligent electronic products in the field of concrete application. It put forward humanization design in multi—touch

gestures and interactive process of innovation method, and it would explore the applications of touch design using the
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vision and reflect on the development directions of touch design.
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