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Research on the Design and Mode for Movably Listening Products at Mobile
2.0
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Abstract: Combined with the trend of mobile network, it discussed the characteristics of Mobile 2.0 and the present situ-
ation of movably listening, analyzed the product design for movably listening, from the aspects of cognitive psychology

and user experience and. Combined with relevant cases, it finally put forward the features and trends for movably listen-

ing products at Mobile 2.0, which provided the conference for actual commercial products.
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Fig.1 The comparison of emotional cognition at between

traditional mode and Mobile 2.0
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Fig.2 The classification of according to the nature of content of

movable listening
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Fig.3 The way to recommend listening content based on its

attribute
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Fig.4 Social relationship for people who movable listen
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Fig.5 Customized vehicle model
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