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Application Study on Information Art in Product Design

DU He—min

(Xi’" an Technological University, Xi’ an 710032, China)

Abstract: Based on the fusion of information technology and product design, through research on the relationship of
information art and product emotional experience design, information art and product availability design in the digital
times, it discussed the relationship between the information art and product design, pointed out three key techniques,

design, digital technology and recognition science which key to solve for the combination of information art and product

design.
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