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Symbol Expression and Application in Graphic Design

WANG Lan—zhen

(Huanghe Science and Technology College, Zhengzhou 450000, China)

Abstract: It analyzed the nature of graphic design and semiotics contact.Combined with the symbol of the life of the
image, the indicator as well as the various instances of the symbol, it discussed the role of symbols in the communication
between the human and cultural, as well as information.It then analyzed the graphic design awareness and emphasis on
symbols and their expression, to attempt to identify symbols characteristic symbol more accurately applied to graphic
design, and finally put forward in the choice of graphic design symbols must it may have had some even established

various meanings, to control all of its variables, to ensure that works can appropriately express their design ideas and

inner feelings.
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