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Research on the Application Strategy of Ergonomic in Display Design
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Abstract: Taking ergonomic as a starting point, it analyzed the demand for all aspects of the human dimensions of the
display design.Combined with the visual impact of the application of ergonomic display design to bring the viewer
instance, discussed the exhibition design within the established time, the use of the limited space around the core of the
commodity, to take the way of art and design.From the point of view of aesthetic and commercial value, creative exhibits

a unique visual impact of the exhibition space.It proposed to meet the human body’ s requirements of spatial scales,

visual scale, light and color etc.ergonomic application strategy in the show.
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