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Application of Multisensory Integrated Design Concept in Advertising

MO Mei—feng

(Hunan University, Changsha 410082, China)

Abstract: Multisensory design is a new type design concept.But it almost remained in single sensory design or simple
audio—visual dual sensory level.It analyzed the deficiencies of single sensory design and multisensory integrated design
in advertising. Finally, it put forward two applicable strategies of multisensory integration design concept in advertising
facing for object level and media characteristics.

Key words: multisensory intergraded design; advertising; target level; media characteristics

SR/MERUT, XK, B—PHINRAITIE RV TIREBGRITA SHEIRIESMMA, IE
=, DERGET  BERRIT SRS IR A, Z_ F ARG SROITREEIREAAE MR

&SP, RETHEADRR, B EBERE—RE BRHRENTM,
]/Q]j—j:|éj$83%%ﬂﬁiy/u\gi%\+):'@o }\HUE@LZ—

OREBEEIIIMFTERN, FHEERERBAINE 1 [ SPE—RERITEANOIREARE

FEBBR. FE%,MERE—REBEARNAE
1D/D\$DZ<H/L_;\ EEBUZ{ 1D/u\ﬁijD ,ﬂ/mﬁiﬁi _:LIHU F_iqje)]/u\@iQﬁLEEE$

BRI WRETREBEERKRTANE, 7 BEZEPENTROE. RS S5— Uﬂii@sz

pay =7 F]EWZKES%D%QKHJO EITMIT IS BIRLE , 2RI 2 PR E

HWE—RERNITR T &, A= REAMR BE”LEEE%_,%%TQ_T\QRMEWZ%@JY@W
BERNMAIPR, MEIOBANINT SHUAK, Do RBME—RERITOSREESRITSOAR

HMAF SRS PG OMRED, B, 5 B, JERE SBIlERERRNM,
WVEE SIS IANZBEBESERITER, [ 58 L1 MERITEHRSIRE#ES

IRBEEGRITXSBm . BESHIVERGR [TEPRENNBETEEZMNIIT. WitIURK
IHAE, BRI SREMEBIRREBNGHNR SIERD, RO, IRER, HANSE, E228Y
L, RSB FRARESIE , TOA, X BRSO She— 2, IEIARE ™ £E . KRR SHILRESH
BRETANZRETOVEENANGMIN, A58 &, MYBBRRHSASNPE D, MBEERAT

rFE HER: 2013-03-25
EEL£WAB: ZEH ) SGERHTH (11YJC860030)
EE B : S (1977—), 5 iR T i s R %, RN 5 5003 i 2 51019% .



B RGBS T R

SEENEY. RETIAN, FSE—TEBRNX
SKK, BBREIEDATIEMIMN. BEISAIRTIS 2 BBIR AT
EREREMH , XHFEZRT AR NMEBRREIE
TR ABENRTTE AT 5 =,
1.2 IR BVERFE R E#TO R

TR TR BEAF S BB, BHE
FRITIUBYAYEEULITR B BEREIRE
ANBER. MBRAIUBGE—PABNEIL—T5
Ro MEFRMBHNABR R NRENSEBEITES
RRES, FEENEBRYUBEE—NER,
FEEXREIZR . AERRBRLS H NI S, M2
INZRBFS, SEERREREBINEERR.

o) SEREBVERS : BV BRRE MBI, 45
ANBHIRARAL ITVER DS B 0EF. S48 5
T IMIKS I ANRZE AR, AEBEIT A
TS S

SR, TRBYHIEITEER 5 R, fEE
WS BOVARE, B ABH BN, T ISR SHE AR
THREMB DGR, S5, FEIRBIERNEIZ
KA ARGHFAS, BFEBET. Bl T LoGO
BT SAFTE R, EFESAIH * Hello Moto " I
WIRARGS, LD, BRZC, K8EEE, X
BNANBNBSEERE, ERIIRBNENY , AL
S IV E IR TSRIER Y,

2 SRBEBGITERE SPHINA

[T SORSIZRETE2OITERT , W
[~ SPGEA0THE 2 7P TR G RFE AT 5zt A
RE1+1>2" B8R, RE[ SWIRT LT KT 7T
ZONBZNINIFHE, REAMIESIRT AQ T F R
BERANERBRE", BIEE ST AER/D
HRRE, SR LIS BT BRI, T AN
DB AIT R E R, WA SPELEH
AT [R5 R0, B — TR, X LR BN
EBENES B RA &R, FERNAE &
BN AR EBSIR, WASCTE A ESI“1+N”
X— BRI =N hER,
2.1 MBE+HRTERT

B, &) S+ RENTTRRITER A
WX BEASIEIRBONIEIS)XB BB

m 5

RIS FRRGBORG SR TRIENEKSI
N ZEREZEE SPHEE , —SEPERIK
ERLNEEAZEREXK. SRBEDSIKMR
2 067 IRSEN, SR EERSKERIE
KB, BEPHEDREERE, N REBPHSH
BEBIER, TESK. ZESKEORRAEEN
2, BIRDES L BR 1 BI(EES 8888) DT HIBIT IR
EEEWIRSTHERIRE S S ALANEEZE
NPT, AR —PENIREDBISERR -

[R5 SINSMEKNSIHKENIRRENRE A
R, BREF. EEBNE, B SMERBLS,
MBELE 2R SR RNEVE SR D))o
22 MEEHFEE+HRTIRT

SENMETLUBTBERNL  MIBYESTE
A, PIDEEREEE B EAE ST RE SR,
BABISEIFEBE AT 2008 FTHH—FP SEHF
BERS, BB SENENESESMAMES
NREBBEZ SRR EEESSRK, STENFERE
NEERNESN, 8K ERESREREINEIS 28
ENHSESKRRN BEXEER,. B rENE
BB SR, SEREIPE ORE R
NS ITUBIED SEXE"KEZEH HHRA,
ARISAHSEENSER, JEAERB)KHZRY
HEIREY 1315 ASHERIENS, TEMEN4E
RN BEBENARERS2I 25,

2.3 MBE+HRTRIT

Y0 2 —IPEid AR ey o TV VAR B R AR
BEEREAREANNRE. EEBTANABNEAE
SER%, G LUEA B IR TR E R . W
HRER, M TERS, ZENENOMN, ULEDE
S0=EY, B0 BRI sz AN ARG
KRR oBERSUBE—IPENEVYERE" M
N0 2 URIBERR W AER , 7l 2 BIRBRME T
5, YUULEZRAEREON L PE IR, BHE=
B8RNIEIZRK. Baltica BEBIMER S, IBHBERER
FITAERBEEEIR AL AT A2 RIBY B SURRA
FORE, A 1o
24 MTE+ITTE+IRTE+RATEIRTT

TN SPESHEHNRETTE, BANALE
DI, BIE—LRIIBVZER, B3R5 DB
HLBR)MBEPHLHE, XN SXKB T B



{25 T2 PACKAGING ENGINEERING Vol. 34 No.20 2013-10

1 Baltica MRy bk i g ) 2

Fig.1 Tactiling advertisement for Baltica Beer at subway
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Tab.1 Matrix model of sensory according to advertising goals
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Tab.2 Matrix model of sensory design according to media mix
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