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Research on the Positioning and Design of Decorative Surface of Beverage
Packaging
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Abstract: It analyzed the decorative surface’s category, combined with the four common packaging containers”
characteristics, discussed the beverage packaging design partition of main decorative surface, auxiliary decorative surface,
structural decorative surface.Combined with the positioning of packaging design principles, and then it discussed the
decorative surfaces brand positioning, product positioning and consumer positioning information.It proposed the design
key of main decorative surface, auxiliary decorative surface, structural decorative surface, which had certain practical
guiding significance for beverage packaging design.
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Fig.1 Decorative surface' division of common beverage packaging
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Fig.2 Positioning principles of constitutive elements
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Fig.3 The brand font design
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Fig.5 Graphic imagination
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Fig.6  Colour atmosphere
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Fig.7 Integration of text blocks
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