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Perspective Methods of Paper—cut and Its Application in Graphic Design
HUANG Nan—nan

(Jilin Institute of Chemical Technology, Jilin 132022, China)

Abstract: Through the concept of perspective methods by paper—cut art, it analyzed the different perspective methods
containing cultural psychology, and then summarized how to make perspective methods of folk paper—cutting applied to

modern graphic design.And it proposed to make the graphic design integrated with paper—cut art, and inspire graphic

design inspiration, make the expression of modern graphic design more rich.

Key words: paper—cut; perspective methods; graphic design

SIAE RSN P ERH HHBEESKEE
FFENANESANER, EREOUFENFELS
MEEHASENAEN—PZ AT FERITI
CRERSNZAES  NSEBIRBREN .

1 BIRZREVEMSE

BT VYEMENZ AN, OURESEB
ZARIELR, PEERCBRRENAP“ 241
7 BEAEEXBHNENDE. BAMERSE
BRGNS ZEMNBR A, BB XA R R
N RNEES . EAEEE L EZ2 2 _H VR
BT B4t , B0 —4E P B E PRI S B 520
SR NN S PN ASE - | 5057 = M= N =l
=Y. UL BB T, X BT EE
BT EAEBATSTH NZEIE”, 2FIVATERR
B, FFEBEERSVMERD , — P =R EEIAR

ks B HEA: 2013-03-11

RET, TRZHFEZENEXPFUAMETBIEIR
I, BR 2 “=0m " eVEWH I, BIAREE LA
B ZREEN. BB AFEI. X SENF
B3 Eo

2 BEFERZARNENEEBSULINE

2.1 BHINE

BB ANATRER FREELNZ AR S
B7I0NE, XEERBELAZ AT NBREEEPE
VT ERBESRAANIVEES, X882
B RERINMRBIRTS , A AUFEBINNE 1) ZBEARM
W, oehlB. =E. Joa. BE  BESFXAEED
0, EEIRZ AR PN RERXRTGTED
EOMRTE"s MEEESRRRBA  JDER, WVEEDE
MREE, BEE2ZW T —ENE, mFsg2 A
REFEEERMORBIZBTFHARETE TIX

PEZE R SRR (1980—) , 20, ML, AL T2ABe i, FEMFER Y CLEG T TP B O b M S



WM ARRE LTk MR IR s

m 2]

e, IASRIRAMNEREBVEE L, &
NUBINRORESEIE, BINZ NIBEBENR
REFMBXEDR . OIR, XEZRBEINESER
N &E", EoRGENEINENEHEZ RBIBIHES
SR E , X2 — AL S ERE B8 &5,
SRXD BEH"LHNAWENZ AHABEELBES
MBE R , B 2B Z ABINXIP S EEZINER
BOIVNERIAT T
2.2 HINVE

AEEEXRELIASAE LY, KINBILZ
ABEE2NEE I, BUsSIfZ AES 0
BINEE , MIEHEBIAR —5 &, EENAEEHRA
R, B LHeEEN, 2MNZEE , MmN
K BN, 2MBVEKEL, 2 MBI AKER,
PEIZAH AME (X R 2 TN R A 5 P BY 5 SX 8
o XHEREEZ A BCHINEED,, 200 W AABE
BB AR
2.3 HEFEMAILINE

ABER, NEEWET R —PENLY
‘BB, SHPECERRA)DPIRE T ~mt
Red. ok NED KBNS GHILEER) 2
F OB —RERFEE, WX AR H P,
NEENNEBIEET, RYOAN  XIPRRR
A—IRIIWIIRRY RS, SHIRXENS
B R 2E#EREMEHNART, AR 2B
RTBEFALINRTE, “INREBALA BEARDZIAR
WXL EBIATE SIS NVEEVH AR,
BINREH CRSE 2ENRE—E, INRE
HHHARZENEES B, EE2SER/DI K
BR8N, 25 E V2,

3

i

R ARBVEN AL EIRITPHIEA

A ERITE, T AEABE DA TEME,
BELLATIMABBEERZENHROTTHS B, A
MBI A FREIMERAR , RAA S EPATE
SRR, DHESHDP NREINR
IR, RRASERBINNET T —

3.1 FotEREMIBIN A

NEFNAERINDI BEXARNY, B EHZIT

A/ NI , MBIAAAE MBI IT IR KN K 7R

09, CREVE “FottPE” o ot BEIBIA Gl
1, PEIEZ ANTEREIAR/N AR G By EL Bl

BT TG AR B AR A

Fig.1 No proportional perspective paper—cut works
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Fig.3 Multi-angle perspective paper—cut works
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Fig.6  Public advertising
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Fig.7 Ring weeks perspective paper—cut works
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Fig.8 Contradiction space
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