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Research on Tourism Souvenir Development with Huaian Local Characteris-
tics

WANG Yi—wen

(Huaiyin Institute of Technology, Huaian 223001, China)

Abstract: Taking the local characteristics of tourism souvenir development research as the breakthrough point, it
analyzed the present situation of the huaian regionally cultural connotation and local tourism product development. Based
on the idea of product design originated from "Journey to the West" , it also highlighted the value and significance of

development and study of "Journey to the West" the local characteristic tourist souvenirs, and proposed to develop the
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ideas and projects of product design conducive to the customer value proposition.

Key words: Huaian; tourism souvenir; regional culture; Journey to the West
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"Journey to the West "character image design

Fig.1
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Fig.2 Product development design I of West characters
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Fig.3 Product development design I of West characters
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