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Research on the Story Sense of Product Design in the Conceptual Age

YI Xiao—mi, ZHENG Bo—sen

(Chengdu Fine Arts College of Sichuan Conservatory of Music, Chengdu 610500, China)

Abstract: It defined the definition and content of story feeling in product design.Through the analysis of form of
manifestation for story feeling the in the product design, it proposed three principles of the story application in product

design, using story feeling as the carrier to explain the new trend of design concept, provided a kind of new thought for

product design.
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