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Colour Application in the Design of Enterprise Image

SHEN Lei—ming

(Ningbo Dahongying University, Ningbo 315175, China)

Abstract: Based on the relevant color theoretical knowledge, through analysis of related theory color, starting from the
research direction of color, it put forward the main color visual art language should be applied in the enterprise image design,
and then it discussed the relationship between the color and corporate image design, and applying the principle of color
contrast from its color effects, it researched the performance and application of the image design color.Finally it pointed out

how to use the color with reasonable measures, to better show the enterprise image, make enterprise image design more
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attractive.
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