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On the Character Design in Poster Design
YANG Xuan

(Hunan International Economics University, Changsha 410205, China)

Abstract: It analyzed the character design as a very important factor in the poster design, discussed the expression of
beauty in the poster design.Graphic designer paid more and more attention on creative design.and the design language in
poster design often directly affected the communication of the overall visual effects of poster layout.Based on this, it

interpreted the character design in poster design, put forward the new perspective and inspiration should be applied to
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modern poster design.
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Fig.1 Dream of advertising
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Fig.2 Love expression of advertising in Valentine's day
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Fig.3 Aux advertising
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Fig.4 Lenovo one advertising
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