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Research on the System Creative Design Strategy in Classical Domestic
Brand Revival

GUO Jun, ZHANG Ling—hao

(Jiangnan University, Wuxi 214122, China)

Abstract: Focus on the commercial design pattern and design management strategy of the law from the "domestic
Renaissance" phenomenon in recent years, through a depth study on a specific case brand, it summarized the integration
of design concepts and consumer psychology from the value system evaluation, audience psychological research, product
innovation design, cultural guidance strategies, brand promotion strategy and mass media in the classic brands.Finally it
identified the breakthrough and method about design and management as well as the integration of design of the revival
of the classic domestics.
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Fig.3 The path diagram of system innovation strategy
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