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Interesting Design in the Application of Infant Products

WANG Na

(Henan Agricultural University, Zhengzhou 450002, China)

Abstract: As the society developed, people pay more attention to the infant products.Only pursuing the function could not
fulfill the costumers anymore.There is a growing trend selection of interesting products for infants.In this paper, the infant’ s
interesting design as a focal point.By analyzing the form, material and usability of infant products interesting design.Through
literature review and on infants' psychological, infant products market research, summarizes the infant product form

interesting design method.At the same time, with specific examples to demonstrate the interest of infant products design in

current has a broad development space.
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Fig.1 Cows milk box modeling
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Fig.2 The hippo baby bowl
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Fig.3 Thirteen hole intelligence box
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Fig.4 Funny games pad
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Fig.5 Winnie the Pooh magic screenings storybook
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Fig.6 Infant toothbrush
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Fig.7 The " Long " chair
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