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Information Graphic Principles of Product Design Profile

JIANG Chao, GAO Chen—hui

(Ningbo University of Technology, Ningbo 315211, China)

Abstract: Combined with the advantages of graphic in the field of information communication, according to the com-
plex information during the preparing stage of product design, it discussed the guide and reference of visible profile to
product design.It further analyzed how to use the means and methods of information design to make a visible profile of

product design, and summarized several principles of visualization graphics and information statistics about refining a

profile of product design.
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Fig.1 Acceptance of different age with touch screen

—HMINMEEIEBAERBEEEINER  AX
PIFER CEE=#HRHIURNLELDNERS
iE, BETHIBUERINNEIEESR , X —1IRALIR
R ZE RIS RIVEETE N BN, B
BRMAIRAEEN = 4A R I, (T DURIBEAD



62 =

U5 T2 PACKAGING ENGINEERING Vol. 34 No.22 2013-11

JUIFARER YT AL FRA SRR 2B TS5 , L E
TRFRIRARBUNZERSIN, FERIAT 52
8. SEFEX 3 T X BIMIER.

SR ENZ T ERLEFES LR
T, NFAENRNSTBIE, S+ TiRcZl
BV, B XISERB B EH A EN R
RSN, BIINS IBIERE NBERH AW
BEHRITR  DIERFI T L ERR  KEEH
1 iPhone5,Nokia920, =2 note2 3 ZXFH1BVBE, WA 2,

Mg HEZE —— =& Note2
—— 3 Phone 5
— 353 Lumia 920
BAETT M AL #
N6 IEE R

K2 FEFRIRFRD I3 AT &N SEL
Fig.2 Paramete rof three models of mobile phone in the radar

graphic
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Fig.3 Difference display by color and sizes according to design

factors of mobile phone for different consumers
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Fig.4 Materials and process analysis of the component of toilet
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Fig.5 Graphic design profile of children bike
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