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Research on the Multi-metaphor Product Design Method
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Abstract: According to the similarity matching characteristics, the metaphor can be refined to styling metaphor,
function metaphor and context metaphor.Following the design features extracting, features similarity judgment, features
relationship structure matching, semantics building and product creative design, it discussed the product multi—-metaphor
coding method.Finally, as a example, "Fulu-light" design is used to explore the main features and coding process of
multi—-metaphor coding method.

Key words: multi-metaphor; design innovation; coding; product design method

97

BB B =X BPEEAARRE, A N 5aBFK
BBl s SERTNAEEYSEls . SIHBR ARSI
EABXNEREAM BRI LENEM, 9l
EHMIYERE0BmEEE8NRN, I IR
BRIEZRARINBVES T WA/~ G EBI=
NREGEERA SRTEIEH—TEE WA, 5
IR, BT R H BV AR RIS —RPFT e
IS (B, BRERINERZE T ERIEEE
A MW EN T Gam X QBRI T 5 DT, 183K
FNHENITRNOERNT KX V@R, ©
BRI S MIRTTRUE S ANAERRRTRENX
ENEERRE , WENRITRIFTOVEARTDA",

[RRIAREBIE— TS ARERMDRIE
BEAS—TSYB LB MMBYBEES TS
S ABELNEN . WERBNMANFTERHE
FEREEE, T S INEFROVSAEEAIRREIE. =
REANNNIFTRE BE ZOEETHRE K]

ks BHEA: 2013-03-12

BAIRBESTm&IT™ s AMEER4E2EzE
[RIEIEEY. RBIEN—IPRITBAETTA, SBHIAK
INEFREREMN N Z IR TR, 9763
RTRIFTDARHE T — 125,

1 RITEIFSRAMBENRS . T REREY

RITIXEIBBIFT B AR E 2 CE— P HTBI™
BIBS AR, X T BRI R L8
THEFEEEB L, WRES SUCEERER
BRS. MRRIBHENERNZER BYERL, B
BEIGENDIESYEENRNESS—T
S B  RTEIHSRERLEL B ERLE
BRI, REBLES T TEIFER AR .

QIENE R R IBERACH, BT B R
HA=TEHZILNDE, BNMS, BITHRAI
EWHIFH ol — MR R XN 21T

EFR N IFI(1973—) B, BRI Lk N AR O E BB, 322507 6] 77 it o



08 =

U5 T2 PACKAGING ENGINEERING Vol. 34 No.22 2013-11

QUFTBVESRBNARIREE LR RS MNHRITHIRD)
RS R AMIBREE . RATHCIFTABNXIXIRT
A INBVBIHT, EI LB NESHEMRNBER
BYBIESRI T R TBYVRIBINE B HT0 RATANINS
BRE—TYRM ™6, EEE—PEEN5
o RN NEGS etV ER I EED)
ERSEE, R, N AFHNERmANE D,
T BIFTBY AR T DABIS R AN BV fETIRE

BUFTBYESH DRI NE SRR T/~ 5 IR 8Y
=R

[R0R 221 ARKBANBREN T RN
R, BT B4 o BRI , ESLIB A&
BRTNR(BMDINT2EY CRRY)D 2845
AEBYABILIE UL , = 2R INARHELECBVEIA O TS
EULKIECBRXARG, MARIREIXNDBYR
IERERASNZBRTINEIZIL, RIFREAUNS
TSV BRHE (2Bt , BB ZHZHE
< B8 ORETEIR AR SBVELIE . WFT6R1T
s, REB4 P RHIE T+ E R ISSHISIE JDAER
ERDIBIRRHE , RS RHE BB RIS 2B A
MR, DB RHE B S BB R BV AR RIEANRES T
N, BRMHEETERETRERINBRE, B
INSIEARBVEIR, BT DIRER, REIIUX DN =
£ SRR . IDERRNBERRR. 52 608!
RTPEEENONREES, ARREEENES
E=BAE,.

BE, RREFEE, FRIRITEEES
BEBREN = SCHFAE , fE R A AU T RN
FANEZRR. WO SN HHERSTER
ITRIECEBRY ARBEMENEEMNXE,
Karjalainen & DU ET FANAKRKAET 8T
NZER CARBREIRARL 5 mRITIHIE ORIT
BRI oo INE L BENAERER" M3kkR
L REENSEIIITAIFNER DAL, HIE
FHEETRRXONEHEZEIMAEIE,
HSWITBRHAEBERE W, (KIEZ=BIDHT E
NOBAMEFLDE, N DS 2 WS EenRiid
BT TR, B — T B G T RHER A
AU HUBT HIER RESIVLE B B R %
A GBI TSR AT = Z MR AR
TreUFTRE, e 1,

7 AR AE AR
AR b
FHIF S R A5 T AC
P R R T
72 A RHT S

F 1 BT By e i P2 s B

Fig.1 Product design innovation based on metaphoral thinking
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Fig.2 The style of multi—-metaphor coding
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Fig.3 "Fu-lu light" design
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