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Study on Individualized Design Thinking in Internet Era

SONG Jiao

(Jiangsu University of Technology, Changzhou 213001, China)

Abstract: Combined with various living form in people” s daily life, it first analyzed the actuality in the internet era.
Then it explored the consumption characteristic of consumers in the internet era from some aspects, such as consumption
level, consumption mode, consumer goods, consumption concept and so on.The special individual needs were concluded.
From the viewpoint of design thinking methods, related to the individual demand characteristic, three thinking methods
were proposed: starting with the theme, starting with the shape, and creating new product.Then the individualized design

thinking can be reflected easily, and the individualized consumption requirement in the internet era can be much more

satisfied.
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Fig.3 "Dialog modeling" loudspeaker design
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