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On the Creative Design of Chinese Character in the Book Cover Design

WANG Hong—xiang

(Xi“an Academy of Fine Arts, Xi’ an 710065, China)

Abstract: Through analysis of character graphical, decorative, simplification, convergence and other creative methods,
it discussed the creative forms and methods of Chinese characters in cover design, analyzed the cultural connotation and

aesthetic meaning in Chinese characters creative design showing that creative character as a book cover design elements,
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not only to enhance the cultural quality of the books, and so get the beauty of character.

Key words: cultural; Chinese character creative; graphic language; decorative beauty
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