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Emotional Experience Design of Children’s Food Packaging in Childhood

GAO Cong—rui

(Zhengzhou Institute of Light Industry, Zhengzhou 450000, China)

Abstract: It analyzed the role of emotional experience in food in design from the point of view of psychology.Combined with

the cognitive psychology and consumer psychology of children in early childhood, it discussed the influence and performance

of perceptual in children’ s food packaging design from various angles, and the value emotional experience design in

children ’

s food packaging design, further analyzed how to express and develop the emotional charm by means of design.

Based on it, it proposed the emotional experience design points of children’ s food packaging, as well as the importance of the

packaging design to give children body and mind of enlightenment.
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Fig.3 Mushroom biscuit packaging
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