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On the Construction of Visual Image Design System of Machine Tool Pro—
ducts

GAO Zhu"*, DING Yu—hui®, JI Xiao—min’

(1. Changzhou Institute of Technology, Changzhou 213002, China; 2.X{ an University of Technology, Xi an 710054,
China)

Abstract: Based on the present market situation and design requirement, it analyzed the concept of product image and
the relationship between product image and brand image.And in the meantime, the five key elements in the visual image,
i.e., form, color, material, interface, surface decoration, were continuously applied to the visual image design process of
single products, series products and family products.A visual image design system of machine tool products is

consequently constructed in the end, and the assessment contents of form design for industrial product was introduced,

which is of practical significance in enhancing enterprises’ brand image and market competitiveness and popularity.
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Fig.1 Overall composition of product identity

of machine tool
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Fig.2 Whole composition of product identity

of machine tool
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Fig.3 Form applied in different machine tools brands
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Fig.5 Structure of machine tool product visual identity system
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Fig.6 Unity of visual identity in serial machine tool products
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Fig. 8 Comparison chart in Distribution of shape characteristics of

two generations of machine tool
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