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Research on Packaging Design of the Chinese Festival Commodities under

the Background of Symbol Consumption

CHEN You-lin

(East China Jiaotong University, Nanchang 330013, China)

Abstract: It discussed the importance of symbolic design in packaging design from the aspects of symbol consumption
characteristics.It expounded the symbolized survival of the festival culture in information age from the analysis of the
symbolic resources of the Chinese festivals, and then it investigated three ways to transform cultural symbols into product
semantics.It put forward that designers should rediscover traditional Chinese festivals from the symbolic perspective and
use the festival symbols in package design to make the package with unique style.
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