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Analysis of Henan Tourism Culture Integrated into Local Brand Packaging
Design

WANG Xue-yan

(Anyang Institute of Technology, Anyang 455000, China)

Abstract: It analyzed local brand packaging design and cultural tourism. By analyzing the relationship between the
local brand and tourism culture, it reveald the mutual influence relationship between Henan tourism culture and local
brand packaging design.Through the study on the problem of the current local brand packaging design in the application
of tourism culture, it pointed out that the currentn local brand packaging and failed to play the role of publicity and
inheritance of tourism culture.In view of the existing problems, Henan part of local brand as an example, it proposed the
proposal to make Henan tourism culture into local brand packaging design.
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