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Research on Visual Image Design of Own Brand

ZHANG Guang—chao

(Hainan University, Haikou 570228, China)

Abstract: Inspired by the spread and expression of free brand in real life extension, it analyzed the factors of own brand
image design, and combined with some free brand in the way of discussing the elements categories, thus it further
analyzed the focus of own brand visual image design.On the basis of further discussion on the current situation of visual
image design of own brand at home and abroad; and by analyzing the existing problem of own brand, and then it put

forward a good visual image design designers need to fully understand the market, enterprise, consumer demand, which

can improve the defect of own brand image design, the rational.

Key words: own brand; vision; image design
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