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Effects of Hotel Grey Space on Guest Behavior Psychology

FENG Xiao—tong

(Sichuan Normal University, Chengdu 610101, China)

Abstract: According to the grey space in architecture theory, it analyzed grey space hotel interior design in different
types, summed up the separation hotel grey space from purely functional task, need not undertake the important role, but
can rise to regulate and relieve the function space pressure.On this basis, it put forward the hotel gray space was auxiliary

means of function space, help the hotel to function its subordinate position, and had a positive impact on customer

behavior psychology.
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Fig.4 Jakarta Alilasi Hotel lobby
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Fig.6 The remaining space affects guest behavior stair lower
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