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Interpretation of the Packaging Design Thinking in Brand Redesign

Ll Jin
(Xi‘an Academy of Fine Arts, Xi’ an 710065, China)

ABSTRACT: Objective It studied the packaging design thinking in the brand redesign. Methods From packaging
design as a way to show the brand image as the starting point, it analyzd the reasons for the redesign of the brand, from a
cultural point of view looking brand positioning research in three directions to explore the brand re—design packaging design
thinking. Conclusion Through the establishment of spatial concept of brand image, it concerned about the ratio between
the brand and the product and the visual continuity of the brand’ s image of thinking to grasp the details, and finally to meet

the psychological needs of consumer groups that four aspects of the brand re—design improvement, innovation and future

development feasible methods and research directions.
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Fig.3 NONGFU SPRING brand packaging
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Fig.4 Bread packaging
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Fig.5 Characteristics of the cartoon image of underwear
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Fig.6 New packaging of Bla bla bra
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