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Chinese—Western Integration and Creative Design of Movie Poster

XING Hong—liang
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: Objective It studied the integration ways of Chinese—Western movie poster design culture and methods of
promoting the art taste of movie poster. Methods Through comparison of design ideas, characteristics and style
differences of Chinese—Western movie poster and analysis od classical works, it elaborated the feasible ways to improve
crative design art of movie poster. Conclusion Chinese—Western design culture must be gradually integration of visual
language.Based on domestic actual situation, taking advantage of western modern design and advanced technologies, and

obtaining own unique visual language with new artistic vision and new concept, Chinese movie poster design will be more

particular and more energetic.
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Fig.1 "Gone with the Wind" movie poster
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Fig.2 "The Big Blue" movie poster
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Fig.3 "Narrow Street" movie poster
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Fig.4 "Titanic" movie poster
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Fig.5 "The Love of the Hawthorn" movie poster
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Fig.6 "Dancer in the Dark" movie poster
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Fig.7 "Go LALA Go" movie poster
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