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Metaphor Design in the Mobile Phone Interface Icon

REN Mei—qi', XIE Qing—sen’
(1. Hebei University of Technology, Tianjin 300401, China;2. Tianjin University, Tianjin 300072, China)

ABSTRACT: Objective It researched metaphor design in mobile phone interface icon. Methods It demonstrated the
necessity of the visual metaphor used in mobile phone interface in icon design from the perspective of semiotics, affirmed
the important role of metaphor in the interface icon design.It studied the metaphor design in the mobile phone interface icon
from the type and criteria of metaphor design. Conclusion It summarized the types and criteria of icon metaphor design,
which provided the reference and the enlightenment for the actual icon design work.
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Fig.2 The camera in reality and the camera icon
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Fig.3 Santa Claus in reality and the contacts icon
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Fig.4 Push and pull the switch in the razor and switch icon
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