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Automotive Body-side Styling Design Based on Kansei Engineering

YAO Xiang, HU Hong—yan, LI Jiang—yong
(Xiangtan University, Xiangtan 411105, China)

ABSTRACT: Objective It studied the relationship between emotional image and molding design. Methods Through
three stages research on sample and image words collection, representative sample and image words selection,
corresponding relationship building of automotive styling image words and styling features, it established a segmentation
model of morphological elements of the body side, on this basis, with the use of multivariate analysis, carrying on
correlation analysis to the segments within the study area. Conclusion It gained the correspondence between the

automotive Kansei image and body side molding feature line.
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Tab.1 Clustering experiment questionnaire
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Tab.2 Factor analysis results of the image words
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Fig.1 Form factor range of the side
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Tab.3 Corresponding relationship between perceptual image

and form elements
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